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Introductions

Julienne Weed Tyler Maddigan Shraddha Gupta
Senior Manager, Marketing Manager, Marketing & Coordinator, Marketing &
& Communications Communications Communications


https://www.linkedin.com/in/julienneweed/
https://www.linkedin.com/in/tylermaddigan/
https://www.linkedin.com/in/shraddhaguptaux/
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Brand & Use Social Media
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A framework for consistent brand presentation by Enactus Canada enaCtu S

Brand
uidelines

Download the new Brand Guidelines

-



https://enactus.ca/resources
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Logo Usage

> >

When combining the logomark with brand colours, always ensure there is ample contrast in color pairings.
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Wordmark Logomark

(Origami)
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Wordmark
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Don't stretch Don't outline Don't unapproved colors
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Don't apply shadows or effects

Don't rotate

Don't apply patterns
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Do not rotate or flip the origami. Do not crop, stretch, or enlarge the origami. Do not move the origami away from the logo text.

ehacltus.

Do not change the colour of the origami. Do not slice or pixelate the origami. Do not resize the origami.
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Team Logo enactus
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Academic Institution Name

Need Your Team Logo? Email social@enactus.ca



mailto:social@enactus.ca

Our main font is the free Roboto typeface from Google. It's widely used enaCtusm
0 n for its modern look, with clean lines and readability in both print and digital

executions.

Header 1 (H1): Roboto Bold for titles, page headline (50pt)

Header 2 (H2): Roboto Medium for major section titles (40pt)

Header 3 (H3): Roboto Medium for subheadings (32pt)

Body Text: Roboto Medium/Light for all long-form content (25pt)
Captions/Labels: Roboto Light/Thin for smaller, descriptive text (20pt)

Download Roboto Font Family



https://fonts.google.com/specimen/Roboto
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Download New Enactus Icons



https://drive.google.com/drive/folders/1DHpsjvn6xisCu24BodA0-RncMYSxqM9h?usp=drive_link

Enactus
Colours

Shadow Gold
HEX: C88A12
C.OM:37 Y:100 K:23

R:200 G:138 B:18
Pantone: 7555 C

Enactus Gold
HEX: FFC222
C:0 M:25 Y:95 K:0

R:255 G:194 B:34
Pantone: 7408 C

Almost Black

HEX: 0/70D0OD

C:76 M:67 Y:66 K:84
R:7G:13B:13
Pantone: Black 6 C

Off-White
HEX: FOEFEC
C4M:3Y:5K:0

R:240 G:239 B:236
Pantone: 663 C




AcceSSi bi I i'ly enactus

Web Accessibility Guidelines (WCAG) provide standards for colour contrast to make sure text and visual elements are
easily distinguishable from their backgrounds.

AA Large - Pass AA Large - Fai AA Large - Pass
AAA Large - Pass AAA Large - Fail AAA Large - Pass
AA Normal - Pass AA Normal - Fail AA Normal - Pass

AAA Normal - Pass AAA Normal - Fail AAA Normal - Fail

Level AA Compliance: For normal-sized text, we aim for a contrast ratio of at least 4.5:1. This is our standard for most
body copy and interface elements.

Large Text: For large-scale text (18pt and larger, or 14pt bold and larger) and images containing large text, a contrast
ratio of at least 3:1 is acceptable.

Check Colour Accessibility and Contrast



https://www.w3.org/TR/UNDERSTANDING-WCAG20/visual-audio-contrast-contrast.html
https://webaim.org/resources/contrastchecker
https://webaim.org/resources/contrastchecker
https://webaim.org/resources/contrastchecker
https://webaim.org/resources/contrastchecker

""""""

N\ w
SCHLY
o~ ?,Ju

‘WINDSOR

: EventandBanquetCentrc il Wl - e I S NDSOR  WE->ARE

}enactusm =

Okanagan Col|gg’gr




What are you

"enactus.

using to promote

your team?

Download Updated Recruitment PPT

"enactus.

Join Enactus

Using Entrepreneurial Action to Create a Better World.

Presented to Presented by
Write name here Write name here


https://www.canva.com/design/DAGv9tU4yuw/E8-SapB9Lx3zHYkvBvdx_A/view?utm_content=DAGv9tU4yuw&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

"enactus.

Worrying
Social sooun
Media and real life
Your Digital '_ |
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Social Media

Profiles

< enactus_camosun Qo -

Enactus Camosun

32 215 63
posts followers following

Student led volunteer club located at Camosun College.
Design and run social entrepreneurship projects to help
solve UN SDGs.

(2) enactuscamosun.ca and 3 more

*\@’ Followed by enactussait, _enactusufv_
L 2 and 13 others

Following v Message

Ja

KT

Nationals '25 Events Regionals '25  Activities

enactus

< enactusstu o -

Enactus St. Thomas University

213 611 345
posts followers following

Nonprofit organization
1 Fredericton, NB '@
& Improving our community one project at a time
BB Students from @stthomasu making a positive impact
in our community

(2 linktr.eefenactusstu

*\\ ,  Followed by enactussait,
S | enactusnsccivanycampus and 71 others

Following v Message Email +2

INCUBATORLY NEWSLETTER

Spring Up Incubatorly About Enac... Newslett

® Y

Snactus (St

DUR EXECUTIVE TEAM!

E
ensure food secur; iy Vice President
in Fredericton ? ) of Finance
Just seen e
lanages budgets an

A inages
fnancial tered financial planning
5 How about Keeps track of expenses
T hej \ and revenue
ebing young I

znlrgfrenews? — \1/ Oversees all general

Sobeik
Spark hisk fackle fhese JReE U

enactus important issues

< enactusyqr o -

: Enactus Regina
83 585 213
posts followers following

Social Club
Empowering University of Regina Students to enhance
the livelihood of our community! &

(2) linktr.ee/enactusyqr

® enactusygr 1 new
*\\ & Followed by enactussait,
‘nactus .
NP enactusnsccivanycampus and 28 others

Following v Message Email +2

]
i )
NATIONAI$‘v Q ': q

adl

Nationals '25 Regionals 25’

NEXTTEEN CEO

|

enactus
enactus.

TicKker 25
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COMPETITION
A ¥ RA
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< enactusbcit o -

Enactus BCIT

23 178 65
posts followers following

Discover * Grow * Succeed
£ BCIT's only Sustainable Entrepreneurship Club
f. Empowering Communities Through Innovation
*4 Join now using the link!

(2) linktr.ee/enactusbcit

*&% Followed by enactussait, _enactusufv_
N\ 2 and 11 others

Following v Message

'25-'26 '24-'25

WE ARE NOW ACCEPTING APPLICATIONS FOR:
THESE DEPARTMENTS:

EVENTS SPONSORSHIP MARKETING )
ECOMETER FINANCE

FOR FULL JOB DESCRIPTIONS, CHECK OUT ENACTUSBCIT.CA

w COME LEARN MORE ABOUT ENACTUS BCIT AT OUR )

N e wem v enactus

®
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Account
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(Governance

We reviewed your account,
enactus_dal e

~ g Instagram € octd

centennialenactus
Enactus Centennial » Followed by enactusukalui

enactuscentennial
Enactus Centennial Chapter « Followed by enacf

We disabled your account, enactus_dal

Hi enacius_d

centenaryenactus
Centenary University Enactus « Followed by ena

Learn haw our help kesp the Instagram
community an authentic and respectful place for people to
express themselves.

centuenactus
Centenary University Enactus « Followed by ena

i

.t.."i

centenaryu_enactus
Centenary University Enactus

enactus.



‘ 7/
Jaelle Panu@ - 2nc + Follow ™
Business Administration Student
Tmo = @

“L'entraide est la véritable force d'une société” (Globalong)
» Enjuillet 2025, Enactus Canada a émis des badges aux leaders des équipes qui se
sont démarguées au cours de I'année académique 2024-2025. Ce badge a pour but
de reconnaitre leur service communautaire et leur dur travail.

@ )'ai été décernée d'un badge en bronze. C'est un plaisir pour moi de recevoir ce ) ‘E"’Fry Cc_ste © 'JST' ) )
2X Startup Founder, People Leader, Innovator
badge. 5d -

Je crois personnellement que servir sa communauté est un devoir.

L Un grand merci a toute |'équipe d'Enactus Sainte-Anne pour leur coopération et
collaboration au cours de I'année.

I'm happy to share that I've appointed as 3 member of the Student Advisory Council
with Enactus Canada.

Be aBrand
Champion

enactus.

Community
Service

Bronze

https://Inkd.in/dc4ed4qV

"enactus.

Co m m y n ity Ifn-‘,iﬂ:js. Caﬂnada | LinkedIn
Service

o 13 6 comments Q&0 Amy Brereton and 25 others 3 comments

Bronze Silver




Social Media Takeove
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Ask me Anything (Enactus, School,
Life, etc.)

What's your favourite thing
about Enactus

T A
!

1000% the people! some of
N my favourite memories
W (and best friends) have

come from this club!

enactus.

Yscs | Your story 18h

Ask me Anything (Enactus, School,
Life, etc.)

How do you think experience
with Enactus could be relevant
for one's future career path?

Entrepreneurial thinking is one of
the most in demand skills today!

& our club is so interdisciplinary,
there is a position for everyone
despite their field (Business, STEM,
Arts, ete)!&

‘,g'{wac!".:%\(our story 2

A

" iﬂ,}ﬁf@ﬂ/ f‘\—_
(’{ J."‘ / //\év N

Ask me Anything (Enactus, School,
Life, etc.)

Advice for other business
undergrads?

Join Enactus

g v
@But seriously this is a
degree where you get
what you put into it! Join -
clubs (ahem), get some

work experience, travel! #

"enactus.

S
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Media Relations

SASKATCHEWAN issi i i
POLY TECHNIC Programs & Courses Admissions Student Services International Research & Industry Q

Hanna Memorial students lead This is Unusually Good Food

community action through Enactus One P SchaMas, s
program

Hanna Memorial students are making a local impact with projects ranging from essential item
donations at River City Vineyard to a student-led cleanup of Canatara Beach.

Javi Aviles-Saez @ ® @ @
Jun 30,2025 1:57 PM

Business students take Enactus Sask Polytech from proof of
concept to resounding success

Share

a & M@
O QD

For all media inquiries,
please contact:

Brianna Bergeron
Media relations
it 306-250-3978 (cell)
P A ; brianna.bergeron@saskpolytech.ca
Image credit: Saskatchewan Polytechnic

Home > News > 2025

When 12 School of Business and Entrepreneurship students agreed to help start a new club at
Saskatchewan Polytechnic last year, they didn’t realize just how transformative an experience it would
be. Along with faculty, the students launched a chapter of Enactus, a global network of students,
academics and business leaders with the mandate to use entrepreneurial action to create positive
social and environmental action.

Hanna Memorial students involved in a homelessness-focused project through Enactus One gather outside River
City Vineyard.

Students at Hanna Memorial Public School are making a tangible difference in the

community through Enactus One, a program linking local classrooms with Lambton . o
Instructors Sundeep Sandhu and Joshua Glew had a vision for Enactus at Sask Polytech, believing the

hands-on opportunities it would afford would positively impact student learning. “Explaining Enactus,
its scope and potential, took some time,” says Sandhu. “Ultimately the students just had to dive in to
see what it was all about.”

College’s Enactus chapter to drive real-world social change.

Under the guidance of educator Lara Sazonov, one student group focused on Unusually Good Food is coming home to the community.
homelessness, collecting and distributing essential items to those in need while raising

Typically, Enactus chapters take on innovative projects that provide a platform for students to connect
with peers and mentors while developing solutions to challenges. “The challenges Enactus tackles can
be small-scale and local or larger global problems,” says Glew.

awareness about housina insecurity amona their peers. .|: X =& E L. D

What started as a small idea in a classroom at Okanagan College has grown into something truly
unusually good. And now, the team of OC students whose entrepreneurial start-up took off into a

legitimate business is giving the enterprise back to the community that made it possible.

The Enactus Okanaaan College team is proud to announce that the Unusually Good Food Company is
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Photography

IMPACT CHALLENGE

CANADIAN TIRE

ey ENVIRONMENTAL
SUSTAINABILITY
CHALLENGE
University of Ottawa

Innovape

O Desjardins

DESJARDINS
YOUTH EMPOWERMENT
CHALLENGE

University of British Columbia - Vancover
Enspire I tudent

INNOVATION
enactus AND IMPACT
CANADA = AL UMM cHALLEHGE

Saint Mary’s University
Plastarch
I[: {3 ]

TD READY
COMMITMENT

TD
ENTREPRENEURSHIP
CHALLENGE

Saint Mary's University
Square Roots f

Download the Photo Release Form

with Enspire Participants

—

enactus.

enactuscanada In recognition of @ FoodDayCanad:
last weekend (August 2), we are featuring some of
the Enactus team projects that are helping to make
food more accessible, sustainable and secure within
their communities.

W Campus Quisine (@enactus_camosun) offers
affordable, by-student, for-student meal kits that
tackle food insecunty and reduce emissions through
conscious consumption. This year, the team sold 80
meal kits on campus.

& SecondPlate (@enactusnortheastern) partnered
with local restaurants to provide more than 400
surplus meals to those in need at a discounted rate,
tuming food that would have gone to waste into
nourishment.

% Community Dinner {(@enactus_truro) brought 71
community members together for a shared meal to
spark conversation and connection around food
insecurity in Truro, Nova Scotial

Q v 2

Email social@enactus.ca with links to your project photos


https://www.canva.com/design/DAGzQvA61fQ/2eAsWkg-iOV1IKrhT6E1lg/view?utm_content=DAGzQvA61fQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
mailto:social@enactus.ca

enactus.

Storytelling & Branding Studi

Thursday, October 16, Thursday, October 23, Wednesday, November
6 pm—-7pm (ET) 6 -7pm (ET) 12,6 - 7pm (ET)

Growing your § Content .
Social Media § 5§ Creation and AR Elevating | §
Communityss /& Storytelling S your Story = §

Brandy Barrie o e S Jessica Savage , B 2N Paula Worthington
Director Social Media, i U y e CEO of MSL Canada, North g . Enactus University of
Canadian Tire Corporation RN, ' Strategic, and Notch Video el i Calgary Alumna and
> O il d ' President of Worthington
PR & Story and Noble Arrow
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Questions?
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